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JEWEL OF THE SEAS RECEIVES A $30 MILLION MAKEOVER TO BE UNVEILED IN APRIL 2016
Glass-Encased Ship to Showcase the Glory and Adventure of Summers in the Mediterranean

MIAMI, Dec. 3, 2015 — Royal Caribbean International today announced that Jewel of the Seas will sail

out for the summer 2016 Mediterranean season boasting a new shine and ready to explore the ‘old
world.” The 90,090 gross-registered-ton ship, featuring nearly three acres of exterior glass will receive a
complete makeover from bow-to-stern, unveiling a fresh and thoroughly contemporary style. Sparkling
with ocean-facing glass elevators and floor-to-ceiling windows throughout the ship, Jewel’s superior
combination of shipboard experience, convenience and value will make it a natural option for family
summer travel in Europe, particularly for discovery-driven travelers looking to explore the most coveted
isles and cities in and around the Mediterranean. From May through October, Jewel of the Seas will be
the only ship in its category sailing round-trip from the marquee city of Rome, Italy on an array of
Eastern Mediterranean itineraries.

With new staterooms, new restaurants, technology upgrades and exciting entertainment, Jewel
will be the most contemporary ship to sail from Rome this summer. Additions include a two-bedroom
family suite and 24 new outside and balcony accommodations that showcase the picturesque coastlines
of the Eastern Mediterranean. Giovanni’s Table, Vintages and Izumi, some of Royal Caribbean’s most
popular dining venues, will join the diverse menu of dining options. Chops Grille, the spa and retail areas
also will be refreshed with a new modern design and in addition a new poolside movie screen will invite
guests to nights of animated and classic cinema under the stars. Most exciting for selfie-snapping, hyper-
connected travelers is the addition of VOOM, the fastest internet at sea throughout the ship.

Flying round-trip from U.S. gateways to Rome will provide travelers the most competitive airfare
options, and the seven-, eight- and nine-night itineraries showcase the best destinations of Italy, Greece
and Turkey. She will visit popular ports of call such as Athens and Mykonos in Greece and Ephesus,

Turkey as well as a bucket-list favorite Santorini, Greece.

(more)
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Jewel of the Seas, which is part of Royal Caribbean’s intimately-sized Radiance class of ships, will
deliver the ultimate collection of Mediterranean experiences from historical European cities to idyllic
island towns — all woven together by the rich life, art and tradition of this cultural cradle — and of course,
the active adventures and innovations for which Royal Caribbean is known.

“When the rejuvenated Jewel of the Seas arrives to Rome in April 2016, she will boast a perfect
blend of design, amenities, services and technology that modern world travelers expect, while
immersing them in some of the most sought-after-cities in the Mediterranean,” said Michael Bayley,
president & CEO, Royal Caribbean International. “These adventures will appeal to both our loyal,
seasoned guests and young, experience-seekers that we are speaking to with our new ‘Come Seek’
campaign.”

“Come Seek,” the new brand campaign from Royal Caribbean, is a call to travelers who want
more than to sightsee along the beaten path. It’s for adventurers who don’t just want, but require,
immersive, culturally rich travel. Royal Caribbean delivers adventure both onboard and with exciting
and culturally rich experiences in destinations around the world. For more on the “Come Seek”
campaign elements visit www.RoyalCaribbeanPressCenter.com.

Royal Caribbean International is an award-winning global cruise brand with a 46-year legacy of
innovation and introducing industry “firsts” never before seen at sea. The cruise line features an
expansive and unmatched array of features and amenities only found on Royal Caribbean including, jaw-
dropping, Broadway-style entertainment and industry-acclaimed programming that appeals to families
and adventurous vacationers alike. Onboard, guests are catered to with the cruise line’s world-
renowned friendly and engaging Gold Anchor Service by every staff and crew member. Royal Caribbean
has been voted “Best Cruise Line Overall” for 12 consecutive years in the Travel Weekly Readers Choice
Awards.

The cruise line sails 23 of the world’s most innovative cruise ships to the most popular
destinations in Bermuda and the Caribbean, Europe, Canada and New England, Alaska, South America,
Asia, and Australia and New Zealand. Media can stay up-to-date by following @RoyalCaribPR on Twitter,
and visiting RoyalCaribbeanPressCenter.com. For additional information or to make reservations,
vacationers should call their travel agent; visit RoyalCaribbean.com; or call (800) ROYAL-CARIBBEAN.
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