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ROYAL	
  CARIBBEAN’S	
  ADVENTURE	
  OF	
  THE	
  SEAS	
  TO	
  UNDERGO	
  $61M	
  REVITALIZATION	
  

Guests	
  Can	
  Embark	
  on	
  a	
  Reinvented	
  Adventure	
  from	
  San	
  Juan,	
  Puerto	
  Rico	
  Beginning	
  November	
  2016	
  	
  
	
  

MIAMI,	
  June	
  10,	
  2016	
  –	
  Royal	
  Caribbean	
  International	
  will	
  debut	
  a	
  robust	
  array	
  of	
  all-­‐new	
  thrills	
  and	
  

enhancements	
  onboard	
  Adventure	
  of	
  the	
  Seas	
  this	
  November,	
  including	
  new	
  dual	
  racer	
  waterslides,	
  

Cyclone	
  and	
  Typhoon,	
  the	
  popular	
  FlowRider	
  surf	
  simulator,	
  and	
  a	
  children’s	
  aquapark,	
  Splashaway	
  Bay.	
  

In	
  addition,	
  guests	
  will	
  enjoy	
  a	
  new	
  lineup	
  of	
  culinary	
  and	
  entertainment	
  venues	
  with	
  Izumi	
  Japanese	
  

Cuisine,	
  the	
  brand’s	
  signature	
  steakhouse,	
  Chops	
  Grille	
  and	
  Boleros	
  Latin	
  Lounge.	
  The	
  ship	
  also	
  will	
  

receive	
  more	
  than	
  100	
  new	
  staterooms,	
  a	
  refresh	
  of	
  all	
  existing	
  staterooms	
  and	
  a	
  brand	
  new	
  Suites	
  

Lounge	
  for	
  the	
  luxury	
  traveler.	
  	
  

	
   The	
  reinvented	
  Adventure	
  is	
  Royal	
  Caribbean’s	
  fifth	
  ship	
  to	
  undergo	
  revitalization,	
  and	
  at	
  $61	
  

million	
  this	
  will	
  be	
  the	
  brand’s	
  largest	
  investment	
  yet.	
  The	
  massive	
  project	
  will	
  introduce	
  some	
  of	
  the	
  

trademark	
  innovations	
  the	
  cruise	
  line	
  is	
  known	
  for,	
  bringing	
  the	
  best	
  of	
  Royal	
  Caribbean	
  onboard.	
  	
  

	
   “We’re	
  thrilled	
  to	
  debut	
  an	
  array	
  of	
  new	
  enhancements	
  to	
  one	
  of	
  our	
  guest’s	
  most	
  beloved	
  

ships,”	
  said	
  Michael	
  Bayley,	
  President	
  and	
  CEO,	
  Royal	
  Caribbean	
  International.	
  	
  “The	
  name	
  Adventure	
  

says	
  it	
  all;	
  this	
  ship	
  is	
  packed	
  with	
  action,	
  featuring	
  a	
  mix	
  of	
  signature	
  features	
  and	
  innovations,	
  including	
  

thrilling	
  new	
  waterslides	
  and	
  VOOM,	
  the	
  fastest	
  internet	
  at	
  sea.”	
  	
  	
  

	
   Adventure	
  of	
  the	
  Seas	
  offers	
  vacationers	
  a	
  chance	
  to	
  explore	
  the	
  Caribbean	
  even	
  deeper	
  with	
  

itineraries,	
  sailing	
  from	
  San	
  Juan,	
  Puerto	
  Rico	
  to	
  the	
  most	
  sought-­‐after	
  spots	
  in	
  the	
  Southern	
  Caribbean,	
  

including	
  Bridgetown,	
  Barbados;	
  Castries,	
  St.	
  Lucia;	
  St.	
  Johns,	
  Antigua;	
  Basseterre,	
  St.	
  Kitts;	
  and	
  

Philipsburg,	
  St.	
  Maarten.	
  	
  

	
   Other	
  features	
  offered	
  on	
  the	
  Voyager-­‐class	
  ship	
  include	
  the	
  Vitality	
  at	
  Sea	
  Spa	
  and	
  Fitness	
  

Center,	
  three	
  pools	
  including	
  the	
  adults-­‐only	
  Solarium,	
  a	
  rock	
  climbing	
  wall,	
  basketball	
  court,	
  

Windjammer	
  Café,	
  Johnny	
  Rockets	
  and	
  the	
  three-­‐story	
  Main	
  Dining	
  Room.	
  Adventure	
  also	
  delivers	
  

exhilarating	
  entertainment	
  options,	
  with	
  complimentary	
  Broadway-­‐style	
  entertainment	
  in	
  the	
  main	
  

theater,	
  ice-­‐skating	
  shows	
  in	
  Studio	
  B,	
  and	
  the	
  lively	
  Royal	
  Promenade	
  with	
  its	
  parties,	
  parades,	
  dance	
  

and	
  shopping	
  outlets.	
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   Royal	
  Caribbean	
  International	
  is	
  an	
  award-­‐winning	
  global	
  cruise	
  brand	
  with	
  a	
  46-­‐year	
  legacy	
  of	
  

innovation	
  and	
  introducing	
  industry	
  “firsts”	
  never	
  before	
  seen	
  at	
  sea.	
  	
  The	
  cruise	
  line	
  features	
  an	
  

expansive	
  and	
  unmatched	
  array	
  of	
  features	
  and	
  amenities	
  only	
  found	
  on	
  Royal	
  Caribbean	
  including,	
  jaw-­‐

dropping,	
  Broadway-­‐style	
  entertainment	
  and	
  industry-­‐acclaimed	
  programming	
  that	
  appeals	
  to	
  families	
  

and	
  adventurous	
  vacationers	
  alike.	
  Onboard,	
  guests	
  are	
  catered	
  to	
  with	
  the	
  cruise	
  line’s	
  world-­‐

renowned	
  friendly	
  and	
  engaging	
  Gold	
  Anchor	
  Service	
  by	
  every	
  staff	
  and	
  crew	
  member.	
  	
  

Media	
  can	
  stay	
  up-­‐to-­‐date	
  by	
  following	
  @RoyalCaribPR	
  on	
  Twitter,	
  and	
  visiting	
  

RoyalCaribbeanPressCenter.com.	
  For	
  additional	
  information	
  or	
  to	
  make	
  reservations,	
  vacationers	
  should	
  

call	
  their	
  travel	
  agent;	
  visit	
  RoyalCaribbean.com;	
  or	
  call	
  (800)	
  ROYAL-­‐CARIBBEAN.	
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