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ROYAL CARIBBEAN AND CPP–THE MYERS-BRIGGS® COMPANY TEAM UP TO HELP TRAVELERS
DISCOVER THEIR ADVENTURE PERSONALITY
First-of-its-kind Quiz Draws on Science for Wanderlusters to Unlock Ideal Vacation Experiences
MIAMI, Jan. 16, 2018 – With the winter blues in full swing, whether that is rain, snow or plain-old cold, many
travelers are dreaming of their next escape. A new calendar year brings a renewed sense of wanderlust,
complemented by a fresh supply of vacation days, begging the question of “Where to next?” Global cruise
line Royal Caribbean International is teaming up with the international authority on personality research,
CPP–The Myers-Briggs Company, to create a convenient way for travelers to navigate the possibilities for
their next adventure from start to finish. Adventure seekers can visit MyAdventurePersonality.com through
March to discover more about who they are and what places around the world would most likely energize
and excite them. The co-created quiz from Royal Caribbean and the Myers-Briggs team serves as a tool to
guide adventurers in planning more fulfilling vacations than ever before, and maximizing their value for
spend as well as their precious time off.
“Royal Caribbean encourages everyone to act on their wanderlust. Now we’ve created a fun,
engaging tool to help travelers do just that by digging into their adventure personality,” said Jim Berra, chief
marketing officer, Royal Caribbean International. “It’s exciting that Royal Caribbean is the first in the travel
industry to partner with CPP–The Myers-Briggs Company. By combining our nearly 50 years of experience
with the research expertise of Myers-Briggs, adventure seekers of all ages not only can better understand
their adventure makeup but also their fellow explorers. It’s also worth mentioning that there’s roughly a
zero percent chance of a wicked Nor’easter in the Caribbean Sea.”
The easy-to-complete, 13-question quiz draws on The Myers-Briggs Company’s knowledge of
personality types, and specifically assesses a person’s underlying motivations and interpersonal needs that
most affect their travel preferences. Once complete, quiz-takers receive a unique description of who they
are as a traveler, along with insight into destinations and activities that best suit them – from relaxing on a
Caribbean beach to dogsledding across Alaska.
“Vacations are one of the few times in life we’re truly allowed to focus on ourselves, so the more we
know about our own personality type, the more relaxing and fun we can make them,” said Jeff Hayes, CEO,
CPP–The Myers-Briggs Company. “Our research team and Royal Caribbean’s travel experts put their heads
together and created a way to quickly map our personality preferences to travel planning, so that people can
plan trips that will leave them recharged and rejuvenated.”

The Adventure Personality quiz will be available during prime travel-planning season, known as
‘Wave Season’ in the cruise industry, when the best offers are available for the year ahead. Adventurers can
take advantage of Wave Season, by visiting RoyalCaribbean.com.
Travelers can share their results by tagging @RoyalCaribbean and #ComeSeek on Facebook and
Twitter, and invite their friends and family to learn more about their own adventure personality.

About CPP–The Myers-Briggs® Company
Unlock your organization’s potential and solve your most challenging workplace issues with CPP–The
Myers-Briggs® Company. Our solutions improve individual and team performance, addressing issues from
communication to conflict management, and supporting leadership development, career decisions,
selection, and retention. Perhaps that's why millions of organizations, large and small, partner with us,
including the majority of Fortune 500 companies, educational institutions, government agencies, and
training and development consultants.
For more than 50 years, we have provided world-renowned brands that include the Myers-Briggs
Type Indicator® (MBTI®), Strong Interest Inventory®, Thomas-Kilmann Conflict Mode Instrument (TKI®), FIRO®,
and California Psychological Inventory™ (CPI™) assessments. Contact us at www.cpp.com.

About Royal Caribbean International
Royal Caribbean International is an award-winning global cruise brand with a 48-year legacy of
innovation and introducing industry “firsts” never before seen at sea. The cruise line features an expansive
and unmatched array of features and amenities only found on Royal Caribbean, including jaw-dropping,
Broadway-style entertainment and industry-acclaimed programming that appeals to families and
adventurous vacationers alike. Onboard, guests are catered to with the cruise line’s world-renowned friendly
and engaging service by every staff and crew member. Royal Caribbean has been voted “Best Cruise Line
Overall” for 15 consecutive years in the Travel Weekly Readers Choice Awards.
The cruise line sails 24 of the world’s most innovative cruise ships to the most popular destinations
in Bermuda and the Caribbean, Europe, Canada and New England, Alaska, South America, Asia, and Australia
and New Zealand. Media can stay up-to-date by following @RoyalCaribPR on Twitter, and visiting
RoyalCaribbeanPressCenter.com. For additional information or to make reservations, vacationers should call
their travel agent; visit RoyalCaribbean.com; or call (800) ROYAL-CARIBBEAN.
###

