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ROYAL CARIBBEAN INTERNATIONAL GOES UNDERGROUND TO BRING
THE ROYAL EXPERIENCE TO COMMUTERS
New Global Brand Campaign Targets Tri-state Area Residents in
Series of Subway Activations

MIAMLI, Feb. 6, 2012 — Royal Caribbean International’s new brand campaign is targeting New

York-area commuters, both above and below ground, by taking over the 42" Street S line in
Manhattan this February. As commuters are transported between Times Square and Grand Central
Station, the award-winning cruise line is giving them a taste of the Royal experience with fully-
branded shuttle cars supporting the cruise line’s new messaging. First rolled out in December 2011,
the campaign is focused on reawakening consumers to the sights and sounds of the sea by

communicating the decree, “The Sea is Calling. Answer it Royally.”

(more)
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The subway cars, which are wrapped both inside and out, reflect actual Royal Caribbean
cruise ships. The cars’ interiors are each separately wrapped as an onboard theater featuring
marquees of some of the Broadway shows guests can see onboard select Royal Caribbean ships such

as Hairspray, Chicago and Saturday Night Fever; an onboard spa with bamboo showers and

masseuse; as well as an open deck area complete with a Flowrider surf simulator and surfer. Each car
conveys the options for entertainment, relaxation and adventure that can be enjoyed on a Royal
Caribbean cruise vacation. Commuters, who will be treated to special surprises during the month,
are encouraged to take photographs and videos to share with friends through their social media
channels, tagging Royal Caribbean by using the specified hashtag #RoyalShuttle. Royal Caribbean
also challenges fans to find “hidden treasures” in the shuttle artwork, including characters such as
Shrek and Po from the cruise line’s exclusive partnership with film studio powerhouse DreamWorks
Animation.

For New York-area residents inspired to escape the hustle and bustle of daily life, Royal

Caribbean offers convenient cruising options to Bermuda and the Caribbean out of Bayonne, N.J.,

and Baltimore, Md., onboard Explorer of the Seas and Enchantment of the Seas. Royal Caribbean’s
innovative onboard amenities, upscale accommodations, dining and entertainment are all delivered
with the cruise line’s signature Gold Anchor Service, all within a few-hours drive from home.

To further support the campaign, Royal Caribbean is offering a special “Book to Win”

incentive for travel agent partners who book 2012 Bermuda sailings on Explorer of the Seas and

Enchantment of the Seas, between Feb. 6 and Feb. 20. A minimum of five cruises are required to

qualify for contest entry. The grand prize winner, announced on Feb. 20, will receive dinner at an
exclusive Grand Central Terminal restaurant, a ride on the Royal Caribbean branded shuttle to
Broadway, and tickets to the hit Broadway show “Chicago.” The second place winner will be
awarded a $100 gift certificate. Agents also are invited to visit the Royal Caribbean shuttle
experience and share pictures with clients through their personal social media pages.

Royal Caribbean International is a global cruise brand with 22 innovative ships, calling on
more than 270 destinations in 72 countries across six continents. The line also offers unique cruise

tour land packages in Alaska, Canada, Dubai, Europe, and Australia and New Zealand.

(more)
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Royal Caribbean provides a world-class vacation experience with a wide range of signature
onboard amenities, entertainment, and award-winning family programming. The cruise line has a
40-year history of giving guests the Royal Advantage — the most innovative cruise ships, exciting
itineraries to popular destinations, and world-renowned friendly and engaging Gold Anchor Service.
Royal Caribbean has been voted “Best Cruise Line Overall” for nine consecutive years in the Travel
Weekly Readers’” Choice Awards. For additional information or to make reservations, call your

travel agent, visit www.RoyalCaribbean.com or call (800) ROYAL-CARIBBEAN. Follow Royal

Catibbean on Facebook at www.Facebook.com/RovalCaribbean ot on Twitter, @RoyalCaribbean.

Travel professionals should visit www.cruisingpower.com or call (800) 327-2056.

Royal Caribbean International is part of Royal Caribbean Cruises Ltd. NYSE/OSX: RCL), a

global cruise vacation company that also operates Celebrity Cruises, Azamara Club Cruises,
Pullmantur, CDF Croisieres de France, as well as TUI Cruises through a 50 percent joint venture
with TUI AG. The company owns a combined total of 40 ships and has one under construction

and one under agreement.
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